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The Role of Digital Media In Shaping Health Awareness 

 Among Egyptian Women 

A Field Study: The "100 Million Health" Campaign as a Model 

 

Abstract: 

This study aims to explore the role of dIgital media, particularly digital platforms, in 

shaping health awareness among women. It also seeks to identify the motivations of the 

study's participants in following health awareness campaigns and assess the extent to which 

women benefit from the health information provided through these platforms. The study was 

conducted on a sample of 350 girls and women. The findings revealed that digital platforms 

significantly contributed to spreading health awareness among the participants and 

promoting health initiatives, including the "100 Million Health" campaign. Furthermore, 

health awareness campaigns delivered through these digital platforms effectively convinced 

them of the importance of early detection to prevent diseases. 

Keywords: Digital Media – Health Awareness – "100 Million Health" Campaign 
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